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Business Progress: Nutrition for Growth Tracking Table 2017 

Company Nutrition for Growth (N4G) commitment to 2020 2017 Progress toward 
commitmentsa 

2017 assessment 

ACCIONA Workforce 
commitment 

Nutrition policy (32,835) Fully implemented (6) On course 

Maternal health/breastfeeding (4,200) Fully implemented (6) On course 

Nonworkforce 
commitment 

No commitment 

New commitment added in 2017:  

• Maternity rooms open in ACCIONA's office 
in México (1,795 employees (796 women)) 

• Support of National Schools Nutrition 
Program in South Africa (breakfast feeding 
for children): 4,866 beneficiaries in Sishen 
and 3,200 beneficiaries in Gouda in 2016 

Not applicable 

Good progress 

None 

Basis for assessment: No 
2013 N4G commitment made. 

Ajinomoto Workforce 
commitment 

Nutrition policy (28,000) Good progress (3) On course 

Maternal health/breastfeeding (3,000) Some progress (2) Not clear 

                                                
a Companies were asked to assign themselves a rating between 1 and 6, where 1 = little or no progress, 2 = some progress, 3 = good progress, 4 = final developmental stage, 5 = partial rollout, and 

6 = full implementation. We classified the companies’ progress as “on course” (a rating of 3–6), “off course” (a rating of 1), or “not clear” (a rating of 2). 
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Nonworkforce 
commitment 

2015–2017: Nutrition improvement of 200,000 
weaning children, 100,000 pregnant and 
lactating mothers, and 250,000 school-age 
children, through Koko Plus supplement 
(Ghana Nutrition Improvement Project). 

Making steady progress in our Ghana 
Nutrition Improvement Project (improving 
nutrition of children aged 6 to 24 months by 
providing complementary food 
supplements) by scaling up the project to 
reach about 200,000 children by 2019. 

Not clear 

Basis for assessment: No 
progress reported on 
commitment to pregnant and 
lactating mothers. Reported 
progress toward commitment 
to nutrition improvement of 
weaning children provides no 
details on the program besides 
"making steady progress". 

Anglo American Workforce 
commitment 

Nutrition policy (90,000) No response No response 

Maternal health/breastfeeding No response No response 

Nonworkforce 
commitment 

No commitment Not applicable None 

Basis for assessment: No 
2013 N4G commitment made. 

Aslan Group Workforce 
commitment 

Nutrition policy (500) No response No response 

Maternal health/breastfeeding (50) No response No response 

Nonworkforce 
commitment 

No commitment Not applicable None 

Basis for assessment: No 
2013 N4G commitment made. 

Associated British 
Foods 

Workforce 
commitment 

Nutrition policy (106,000) No response No response 

Maternal health/breastfeeding No response No response 
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Nonworkforce 
commitment 

No commitment Not applicable None 

Basis for assessment: No 
2013 N4G commitment made. 

Barclays Workforce 
commitment 

Nutrition policy (140,000)  No response No response 

Maternal health/breastfeeding No response No response 

Nonworkforce 
commitment 

No commitment Not applicable None 

Basis for assessment: No 
2013 N4G commitment made. 

BASF Workforce 
commitment 

Nutrition policy (110,000) Partial rollout (5) On course 

Maternal health/breastfeeding Partial rollout (5) On course 

Nonworkforce 
commitment 

60 million people each year with fortified 
staples, from 2012 to 2015. 

Nutrition research to develop new nutrition 
solutions. 

New commitment added in 2017:  

• Continuous improvement of employee health 
and Nutrition 

• The project ANF4W, Nutritious Foods for 
Women, has reached 420,000 women of 
reproductive age with cooking oil and fats 
fortified with vitamin A (calculation of 
January 2016) 

Commitment to SUN countries to 
technically support staple food fortification 
and food safety efforts. In developing 
countries with a high prevalence of 
micronutrient deficiencies, round 45 million 
additional people at risk were reached. 

2017/2018 large scale vitamin D and 
Omega 3 status assessment of employees 
in Germany as part of health checks, both 
free of Charge for employees. 

Not clear 

Basis for assessment: The 
target of the first commitment 
was not reached by 2015 (45 
million people reached fell 
short of goal of 60 million 
people). No progress reported 
on commitment 2. 

Nutrition policy (19,700) No response No response 
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Bayer Crop 
Science 

Workforce 
commitment 

Maternal health/breastfeeding No response No response 

Nonworkforce 
commitment 

No commitment Not applicable None 

Basis for assessment: No 
2013 N4G commitment made. 

Britannia Workforce 
commitment 

Nutrition policy (12,000) No response No response 

Maternal health/breastfeeding (1,200) No response No response 

Nonworkforce 
commitment 

1. By 2015: increase awareness of 1 million 
households 

2. Reach 50,000 children with iron-fortified 
biscuits through public-private partnership 
with East Delhi Municipal 

3. Decrease anemia/increase BMI of 100,000 
with fortified biscuits 

4. By 2016: reach 1 million with fortified 
biscuits   

No response 

 

No response 

 

BP Workforce 
commitment 

Nutrition policy (74,500) Final developmental stage (4) On course 

Maternal health/breastfeeding Final developmental stage (4) On course 

Nonworkforce 
commitment 

No commitment Not applicable None 

Basis for assessment: No 
2013 N4G commitment made. 

Cargill Workforce 
commitment 

Nutrition policy (25,000) Fully implemented (6) On course 

Maternal health/breastfeeding Good progress (3) On course 
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Nonworkforce 
commitment 

1. By 2015: Working in collaboration with 
General Mills, DSM, and Buhler, Cargill 
is supporting Partners in Food Solutions 
to reach 200 small and medium 
enterprises in sub-Saharan Africa to 
improve the capacity, efficiency, and 
quality of local food processors to 
improve access to safe, nutritious food. 

2. Cargill has an active business presence 
in Central America, and Guatemala is 
one of Cargill's priority countries for the 
Nutriendo el Futuro (Nourishing the 
Future) initiative, established in 
September 2012. Nutriendo el Futuro 
includes the partnership with CARE's 
Integrated Program for Vulnerable 
Children in Central America (EDUCAN) 
which helps children fulfill their rights to 
quality education and adequate nutrition. 
Since 2009, 24,000 children have 
improved their knowledge of nutrition 
and 9,500 parents have engaged in the 
education and nutritional health of their 
children. Over the next three years, 
Cargill is exploring new opportunities to 
work with CARE in Guatemala to combat 
food and nutritional insecurity to reach 
an additional 14,000 children in three 
main municipalities located near Cargill's 
operations in the country. 

3. $1 million to promote micronutrient 
fortification of flour (Flour Fortification 
Initiative). 

4. $150,000 over the next 3 years to 
promote sustainable salt fortification 
(Notre Dame Haiti Program). 

1-4. In 2016, Cargill concluded our 
original commitments made in 
2013, and these were featured in 
the 2016 Global Nutrition Report. In 
2016, we concluded the second 
phase of our collaboration with 
CARE. Through this partnership, 
we aim to foster prosperous, 
sustainable, and resilient farming 
communities across seven 
countries. A key aspect of our 
collaboration is to support more 
food and nutrition secure 
communities and as a result, over 
24,000 people were trained on food 
and nutrition security. Across 
Central America and Ghana, the 
average number of months of food 
insecurity in a year has decreased 
by one month and dietary diversity 
increased by an average of 27% 
across Central America. 

5. We will report on progress once we 
have finalized our new 
commitments. 

Reached commitment 

Basis for assessment: 
Reported progress in previous 
Global Nutrition Reports 
indicates that commitment has 
been achieved. 
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5. New commitment added in 2017: Since 
our 2013 N4G commitment, last year 
(2016) we joined the Scaling up Nutrition 
(SUN) Business Network in Indonesia 
which is our first country SUN Business 
Network to join. We also held a 
successful World Food Day campaign in 
2016 whereby over the three months 
surrounding the United Nations World 
Food Day in October, Cargill employees 
and businesses around the globe 
showcased the company’s commitment 
to nourishing the world in a series of 
programs and events focused on food 
security and nutrition. During September 
to November, Cargill employees and 
businesses participated in activities in 24 
countries reaching many beneficiaries 
including more than 120,000 children, 
students and young people. Cargill also 
invested $15.5 million in the 2016 fiscal 
year on food security and nutrition 
programs around the world. We are now 
working to develop several new 
commitments as part of our continued 
participation in the SUN Business 
Network.   

Clifford Chance Workforce 
commitment 

No commitment Not applicable None 

Basis for assessment: No 
2013 N4G commitment made. 

Nonworkforce 
commitment 

£1 million of pro bono services, delivered to 
CIFF and partners, as well as governments, 
NGOs, and private-sector players, to advise on 
legal matters related to developing the overall 
strategy for implementing the N4G program. 

No response 

 

No response 
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Gallup Workforce 
commitment 

Nutrition policy (2,400) No response No response 

Maternal health/breastfeeding (100) No response No response 

Nonworkforce 
commitment 

By 2018: 160,000 respondents for nutrition 
research in 150 countries (Voices of the 
Hungry) project 

No response No response 

GSMA Workforce 
commitment 

No commitment Not applicable None 

Basis for assessment: No 
2013 N4G commitment made. 

Nonworkforce 
commitment 

1. Reach 3 million women (maternal, 
newborn, and child health [MNCH]) by 
2018 with mobile nutrition and agriculture 
advisory behavior change messaging 
(mNutrition). 

2. Secure partnerships with mobile network 
operators (MNOs), toward attainment of 
mNutrition objectives. 

3. Provide proof points and evidence base. 

No response No response 

GlaxoSmithKIine Workforce 
commitment 

Nutrition policy (100,000) No response No response 

Maternal health/breastfeeding No response 

Nonworkforce 
commitment 

1. By the end of 2013, we will increase 
access to an affordable variant of Horlicks 
(GSK’s malted-milk drink containing 12 
essential vitamins and minerals, including 
vitamin D) through the introduction and 
sale of 300 million under 10-rupee sachets 
in India and Africa. By 2014, this will grow 
to more than 600 million sachets. 

No response 

 

No response 
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2. GSK has pledged to donate up to 400 
million albendazole treatments per year to 
the WHO to treat school-age children for 
intestinal worms. Infection with worms 
contributes to malnutrition and hampers 
children’s development. GSK works with 
caterers where possible to ensure 
availability of healthy food choices in GSK 
sites and provide information to help 
employees make informed choices. 

3. Tackling malnutrition and promoting 
healthy eating behaviors are key 
components of our work to train frontline 
community health workers in 34 least-
developed countries. 

4. PHASE (Personal Hygiene and Sanitation 
Education) is a schools-based approach to 
basic health and hygiene education, which 
helps children to mitigate diseases caused 
by inadequate water, sanitation, and 
hygiene. 

Infosys Workforce 
commitment 

Nutrition policy (150,000) No response No response 

Maternal health/breastfeeding No response No response 

Nonworkforce 
commitment 

No commitment Not applicable None 

Basis for assessment: No 
2013 N4G commitment made. 

KPMG Workforce 
commitment 

Nutrition policy (12,000) Good progress (3) On course 

Maternal health/breastfeeding Good progress (3) On course 
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Nonworkforce 
commitment 

Signatory to Zero Hunger Challenge to 
eradicate hunger, to encourage others to join 
activities to take the challenge, to advocate for 
actions and policies that achieve Zero Hunger, 
and to hold itself accountable to deliver on its 
promises. 

No response 

 

No response 

Mark and Spencer Workforce 
commitment 

Nutrition policy (80,000) No response  No response 

Maternal health/breastfeeding No response No response 

Nonworkforce 
commitment 

No commitment Not applicable None 

Basis for assessment: No 
2013 N4G commitment made. 

Royal DSM Workforce 
commitment 

 

Nutrition policy (20,786) Partial rollout (5) On course 

Maternal health/breastfeeding Good progress (3) On course 

Nonworkforce 
commitment 

1. Supporting improved nutrition for 50 million 
beneficiaries (with a focus on pregnant and 
lactating woman and children under two) 
per year by 2020. DSM expects to reach 
these beneficiaries through its existing 
public-private partnerships, such as with 
the World Food Programme (WFP), 
German Food Partnership, Vitamin Angels, 
UNICEF, and World Vision International, 
as well as advocacy and using its sphere 
of influence. 

 

1. Via its largest partnership with WFP, 
DSM reached 28,2 million beneficiaries 
with improved nutrition in 2015 (2016 
figures will be available in May 2017). 

 

On course 

Basis for Assessment: 

Consistent progress made 
toward most commitments. 
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2. Offering African and Africa-based private-
sector N4G Compact partners and SUN 
Business Network signatories and their 
suppliers access to the products of DSM's 
Nutrition Improvement Program (NIP), the 
partner of choice in the global fight against 
malnutrition in the developing world, at 
rates comparable to those available to 
NGOs and international organizations. 

3. Working to define a supplier and 
community outreach program for interested 
N4G companies, DSM will help advocate 
the Nutrition for Growth agenda and 
explore the supply of its Nutrition 
Improvement Program products through 
these channels. 

4. Assisting N4G Compact signatories in 
defining or enhancing a corporate nutrition 
policy focusing on healthy, balanced diets 
and the promotion of breastfeeding 
policies, including nutrition audits to 
measure the quality of fortified foods and 
the effectiveness of interventions. 

5. Contributing technical expertise to support 
public-private partnerships with the World 
Food Programme, World Vision, German 
Food Partnership, Partners in Food 
Solutions, GAIN, Vitamin Angels, UNICEF, 
and the Amsterdam Initiative against 
Malnutrition. 

6. Supporting upscaling of effective nutrition 
programs through implementation research 
and leadership development via the 
nutrition think tank Sight and Life. 

2. DSM is working in Ghana and Zambia 
on creating a generic nutrition label 
together with WFP and Sight & Life. In 
Zambia DSM supported the 
development of a nutrition brand logo 
that marks nutrition friendly products 
with a broad based nutrition-marketing 
plan. In Nigeria DSM is working with 
UNICEF on outreach. 

3. DSM did not receive any interest from 
private sector partners, but actively 
contributes to make the foundation for 
a policy change through the Sun 
Business Network in Zambia. DSM 
developed materials to build advocacy 
for government to implement 
strengthened nutrition regulation and 
host forum for government partners. 

4. DSM staff members continue to 
actively work on its nutrition 
partnerships and spend more than 
9000 hours providing varied technical 
expertise from food science to program 
management. 

7. 6. Sight and Life staff continue to 
spend about 3000 hours annually 
supporting the DSM nutrition 
partnerships. Sight and Life publishes a 
magazine 2-3 times annually. A special 
2016 edition was dedicated to women’s 
nutrition: 
http://www.sightandlife.org/news/news-
details.html?tx_news_pi1%5Bnews%5
D=242&cHash=af875a2b607887cef50
dc9319901cc36  

 

http://www.sightandlife.org/news/news-details.html?tx_news_pi1%5Bnews%5D=242&cHash=af875a2b607887cef50dc9319901cc36
http://www.sightandlife.org/news/news-details.html?tx_news_pi1%5Bnews%5D=242&cHash=af875a2b607887cef50dc9319901cc36
http://www.sightandlife.org/news/news-details.html?tx_news_pi1%5Bnews%5D=242&cHash=af875a2b607887cef50dc9319901cc36
http://www.sightandlife.org/news/news-details.html?tx_news_pi1%5Bnews%5D=242&cHash=af875a2b607887cef50dc9319901cc36
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Syngenta Workforce 
commitment 

 

Nutrition policy (27,000)  No response No response 

Maternal health/breastfeeding No response No response 

Nonworkforce 
commitment 

 

No commitment Not applicable None 

Basis for assessment: No 
2013 N4G commitment made. 

UBS Optimus 
Foundation 

Workforce 
commitment 

 

No commitment Not applicable None 

Basis for assessment: No 
2013 N4G commitment made. 

Nonworkforce 
commitment 

 

With CIFF and DFID, UBS aims to raise up to 
25 million Swiss francs by 2020 from UBS 
clients that will be matched by the other 
founding partners, thus mobilizing 50 million 
francs for children's nutrition. The Optimus 
Foundation will guarantee 10 million francs of 
this fundraising target. 

No response  No response 

 

For the 2013–2020 period, UBS will invest 15 
million Swiss francs in nutrition-related 
projects. 

No response 

Unilever Workforce 
commitment 

 

Nutrition policy (169,000) Fully implemented (6) On course 

Maternal health/Breastfeeding (1,800) Fully implemented (6) On course 
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Nonworkforce 
commitment 

 

1. Project Laser Beam was an integrated 
nutrition program designed to reach 
500,000 children with improved nutrition; 
1 million with hygiene training in schools; 
and 3,000 women with improved 
livelihoods. 

2. By 2015: change the hygiene behavior of 
1 billion consumers, as well as 2.5 million 
people through Neo Natal hand-washing 
programs. 

Submitted case study on Lamplighter to 
GNR. 

 

Reached commitment 

Basis for assessment:  

Reached commitment one in 
2016 GNR.   

 

Waitrose Workforce 
commitment 

 

Nutrition policy (47,000) No response No response 

Maternal health/breastfeeding No response No response 

Nonworkforce 
commitment 

 

No commitment Not applicable None 

Basis for assessment: No 
2013 N4G commitment made. 

DelAgua Workforce 
commitment 

No commitment Not applicable None 

Basis for assessment: No 
2013 N4G commitment made. 

Nonworkforce 
commitment 

In 20 years: 9 million with access to clean 
water in Rwanda. 

No response No response 

Gujarat 
Cooperative Milk 

Marketing 
Federation Ltd 
(Amul) 

Workforce 
commitment 

 

Nutrition policy Good progress (3) On course 

Maternal health/breastfeeding Good progress (3) On course 

Nonworkforce 
commitment 

 

Increase access to ready-to-use therapeutic 
foods (RUTFs) and foods to treat 

Factory established, accredited and now 
supplying RUTF internationally. 

On course 

Basis for assessment: 
Ongoing progress toward 
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undernutrition and reduce cost of treatment 
(target tbc). 

commitment (though original 
commitment does not contain 
a specific target). 

GUTS Agro 
Industry 

Workforce 
commitment 

 

Nutrition policy (300) No response No response 

Maternal health/breastfeeding (100) No response No response 

Nonworkforce 
commitment 

By the end of 2013: invest US$1.5 million in 
manufacturing line with capacity of 3,000 
metric tons for production of high-quality, low-
cost, chickpea-based products in Ethiopia. 

No response No response 

Indofood Workforce 
commitment 

Nutrition policy (5,000) Some progress (2) Not clear  

Maternal health/breastfeeding Good progress (3) On course 

Basis for assessment: made. 

Nonworkforce 
commitment 

No commitment Not applicable None 

Basis for assessment: No 
2013 N4G commitment made. 

Lozane Farms Workforce 
commitment 

Nutrition policy (1,000) No response No response 

Maternal health/breastfeeding No response No response 

Nonworkforce 
commitment 

No commitment Not applicable None 

Basis for assessment: No 
2013 N4G commitment made. 

Malawi Mangoes Nutrition policy (2,500) No response No response 
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Workforce 
commitment 

Maternal health/breastfeeding No response No response 

Nonworkforce 
commitment 

No commitment Not applicable None 

Basis for assessment: No 
2013 N4G commitment made. 

Mount Meru Workforce 
commitment 

No commitment Not applicable  None 

Basis for assessment: No 
2013 N4G commitment made. 

Nonworkforce 
commitment 

1. Fortify all edible food oil in Tanzania, 
Uganda, Zambia, and Rwanda with 
vitamins A and D. 

2. Support 500,000 farmers over 7 years with 
market creation and economic 
sustainability. 

3. Fortify all edible food oil in Tanzania, 
Uganda, Zambia, and Rwanda with 
vitamins A and D. 

4. Support 500,000 farmers over 7 years with 
market creation and economic 
sustainability. 

No response 

 

No response 

Netafim Workforce 
commitment 

Nutrition policy (2,000) No response No response 

Maternal health/breastfeeding No response No response 

Nonworkforce 
commitment 

No commitment Not applicable  None 

Basis for assessment: No 
2013 N4G commitment made. 
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Nirmal Seeds Workforce 
commitment 

No commitment Not applicable None 

Basis for assessment: No 
2013 N4G commitment made. 

Nonworkforce 
commitment 

Deliver biofortified crop varieties to millions of 
farmers. 

No response No response 

 

Rab Processors Workforce 
commitment 

Nutrition policy (1,500) No response No response 

Maternal health/breastfeeding No response No response 

Nonworkforce 
commitment 

We are holding vitamin pre-mixes to fortify 
maize flour for product fortification. We have 
proposed to the National Fortification Alliance, 
of which we are a member, to make the 
fortificants available to all small millers in the 
country in Malawi kwacha. 

No response No response 

Seed Co Zambia Workforce 
commitment 

No commitment Not applicable None 

Basis for assessment: No 
2013 N4G commitment made. 

Nonworkforce 
commitment 

By 2016: distribute fortified seed to 25,000 
smallholder farmers. 

No response No response 

Shambani 
Graduate 
Enterprises 

Workforce 
commitment 

Nutrition policy (27) No response No response 

Maternal health/breastfeeding (15) No response No response 

Nonworkforce 
commitment 

No commitment Not applicable None 

Basis for assessment: No 
2013 N4G commitment made. 
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SINA GERARD Workforce 
commitment 

No commitment Not applicable None 

Basis for assessment: No 
2013 N4G commitment made. 

Nonworkforce 
commitment 

Double production and sales of Golden Power 
Biscuits (a product that replaces 45% of wheat 
flour with orange-fleshed sweet potato [OFSP]) 
by the end of 2014, and increase sales of a 
range of other OFSP-based bakery products. 

No response No response 

Tanseed 
International 

Workforce 
commitment 

Nutrition policy (12) No response No response 

Maternal health/breastfeeding No response No response 

Nonworkforce 
commitment 

By 2015/16 develop biofortified product, and 
improve livelihoods of 7,250 farm households. 
Contract and train 1,813 smallholder farmers. 

No response No response 

Valid Nutrition Workforce 
commitment 

Nutrition policy (40) Good progress (3) None 

Basis for assessment: No 
2013 N4G commitment made. 

Maternal Health/breastfeeding (40) Good progress (3) None 

Basis for assessment: No 
2013 N4G commitment made. 

Nonworkforce 
commitment 

New commitment added in 2017: Scaling up 
production of innovative efficacious recipes of 
Ready to Use products, produced locally, for 
treatment of both severe, moderate acute and 
chronic malnutrition. Our emphasis on 
manufacture in developing countries, is 
intended to stimulate improvements in 
agricultural markets and food manufacturing 
industries, providing jobs and an economic 
boost 

We continue to successfully scale up local 
production of Ready to Use Therapeutic 
Foods (RUTF) products to treat sever 
acute malnutrition. We have recently 
launched a Ready to Use Complimentary 
Food (RUCF) product to treat chronic 
malnutrition. We continue to do varied 
research into the efficacy of different 
Ready to Use Food (RUF) recipes for all 
types of malnutrition to reduce dependency 
of imported goods. 

None 

Basis for assessment: No 
2013 N4G commitment made. 
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